


 Monthly earned media outreach 
required

 Monthly templates provided
◦ LTEs

◦ Press Releases

◦ Photo and Captions

◦ Feature Story Pitches



 Online Activity Tracker
◦ Coalitions report media 

progress in online activity 
tracker

 Includes details on the 
attempt, media outlet 
targeted, and copy of 
coverage if applicable



 News feed on 
tobwis.org



 Google Alerts
◦ Wisconsin specific terms

◦ Tobacco industry searches

◦ Hot topics

 Drawbacks
◦ Search results aren’t always 

accurate

 Filter through to get the results 
you really want

 Supplement with your own 
Internet, Twitter searches



 Campaign Media Reports
◦ Work with outside contractor

◦ Measure media coverage

◦ Calculate paid media 
equivalency

◦ Provides historical 
documentation, useful tool in 
describing efforts to partners, 
participants


